“ ¥ Designing Performance Tests to
° Predict User Experience
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Modeling Real Users
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About “Real” Users
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About “Real” Users
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"The one thing that matters the most is not how your site behaves under
theoretical or simulated conditions, but how well it works when you plug it
into the wall and let everyone come hit your box from all across the world"

— Serdar Yegulalp in "Website Stress-Testing"
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Identifying User Activities for Inclusion
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Randomization/Conditional Logic
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Randomization/Conditional Logic
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Randomization/Conditional Logic
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Randomization/Conditional Logic
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Randomization/Conditional Logic

/ $ $ ( (

9
9 S$1
9 + 1 $

@ www.PerfTestPlus.com Designing Performance Tests... Page 10
© 2006 PerfTestPlus All rights reserved.



User Think Times
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User Think Times
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User Think Times
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User Think Times
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User Think Times
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User Think Times
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Event Type Event Name Type | Min | Max |Std |Req't | Goal
Procedure name: Initial Navigation()
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Model Visualization Technique
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Model Visualization Technique
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Load Generation Tools Overview
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Load Generation Tools Overview
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Realizing User Models With Tools
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Realizing User Models With Tools
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Realizing User Models With Tools
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Realizing User Models With Tools
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Where to go for more information

User Experience, not Metrics >TF
Beyond Performance Testing F
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Examples/Exercises
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Summary
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Questions and Contact Information

Scott Barber
Chief Technology Officer
PerfTestPlus, Inc

E-mail: ——  \Web Site:
sbarber@perftestplus.com www.PerfTestPlus.com
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